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Everyday Fun and Fresh.

By continuously creating new value for our customers, we help make their
lives more fun and fresh every day. Valuing people as individuals,

we aim to be a familiar and trusted presence in their lives.
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Editorial Policy

Beginning in 2018, FamilyMart UNY Holdings Co., Ltd., is issuing
an integrated report. In preparing this report, we have combined
financial information with non-financial information, including
management strategies, business summaries by segment, and
environmental, social, and governance information. Our aim is to
further understanding of the initiatives that will sustain our growth.

The Company is leveraging a network of approximately
17,000 brick-and-mortar stores in Japan to achieve Accelerated
Pursuit of New Growth. Integrated Report 2018 explains how
we will add value to these stores, create value, and build a strong
chain. In addition, the report shows how—thanks to their links
with customers and local communities—brick-and-mortar stores
also play a pivotal role in realizing initiatives that address social
issues. In this way, the report offers a unified picture of all of our
corporate activities.

In this report, “the Company” refers to FamilyMart UNY
Holdings, while “the FamilyMart UNY Group” refers to the
Company and its consolidated subsidiaries, affiliates, and jointly
controlled companies.

Voluntary Adoption of International Financial Reporting
Standards (IFRS)

FamilyMart UNY Holdings Co., Ltd., decided to voluntarily adopt
the International Financial Reporting Standards (IFRS) starting
with its securities report for the fiscal year ended February 28,
2017. Performance data (including forecasts) contained in this
report is disclosed in accordance with IFRS unless otherwise spe-
cifically stated.

Cautionary Statement

This report contains forward-looking statements, including the
Company'’s strategies, future business plans, and projections.
Such forward-looking statements are not based on historical
facts and involve known and unknown risks and uncertainties
that relate to, but are not necessarily confined to, such areas as
economic trends and consumer preferences in Japan and abrupt
changes in the market environment. Accordingly, the actual busi-
ness performance of the Company may substantially differ from
the forward-looking statements in this report.
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