
Revision of FamilyMart Environmental Vision 2050 (Mid- to long-

term environmental goals) 

   To contribute to solving social issues such as environmental challenges and realize a 

sustainable society, FamilyMart Co., Ltd. (Head office: Minato-ku, Tokyo; representative 

director and president: Kensuke Hosomi) has formulated the “FamilyMart Environmental 

Vision 2050” as our mid- to long-term goal for 2030 as well as 2050, and we are 

committed to implementing measures to achieve the goals. 

 

  We would like to announce that, in accordance with the Japanese government's policy, 

we have raised our 2030 Greenhouse Gas (CO2) Emissions Reduction Target for store 

operations to 50% (compared to 2013). 
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*No changes to 2050 Reduction Target (100% compared to 2013). 

 

   Under “FamilyMart Environmental Vision 2050”, we establish mid- to long-term 

numerical goals for three issues that arise from our store operations: Reduce greenhouse 

gases; Plastic countermeasures; and Reduce food wastage, and implement measures to 

achieve these goals. Outside of our stores, we are also working to reduce CO2 emissions 

from our logistics operations by introducing clean diesel trucks and EV delivery vehicles. 

2030 Greenhouse Gas (CO2) Emissions Reduction Target revised to 50% 

 (formerly 40%) . 

   FamilyMart will continue to work to reduce our carbon footprint by sourcing our 

electricity from renewable solar power and introducing energy-efficient equipment. 



   FamilyMart celebrates its 40th anniversary this year. Under our slogan; “FamilyMart, 

Where You Are One of the Family,” we will further evolve our sustainability activities to 

achieve sustainable growth alongside society. 
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