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FamilyMart's Approach to the SDGs

Working with the World gg&gﬁgﬁgﬁ%

to Create a Sustainable Society G é""ALS

In order for human society to continue to develop and grow, environmental and social sustainability is essential.
Through our business activities, we will contribute to the achievement of the Sustainable Development Goals (SDGs),

o

which are common global goals adopted by the United Nations.
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We aim to achieve the SDGs,
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AND PRODUCTION Evolving as a regional

revitalization base close to people

convenience store that connects

Creating safe and reliable
products and services to bring .
convenience and richness to with each of our customers

everyday
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AND STRONG FOR THE GOALS
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like a family member

Working with suppliers to pursue
a sustainable supply chain

becomming
Our efforts to achieve the SDGs are based on our materialities, which we have identified based on the
expectations and requests of our stakeholders as well as external environmental and social issues. Addressing Building a motivating work . .
important issues and contributing to the achievement of the SDGs will also help us realize our basic principles. IR L T Bl s an 'ntegral part of the commun'tY'
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