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Editorial Policy

About this Report

This is the Sustainability Report of FamilyMart Co., Ltd.

In this publication, we report on the entire range of sustainability initiatives
that FamilyMart pursues to ensure we continue growing sustainably with society.
Before issuing this report, we ask the head of our Society & Environment
Committee, an advisory body to our Representative Director and President, to
review it.

Readers should note that the subject of our reporting is different than in
earlier years. This is because in September 2019, we effected organizational
changes to an operating company that runs convenience store business as our
sole business.

Overview of the Report

Reporting Period

March 2018 - February 2019 (with some information about recent activities
after this period)

Scope

® Financial data: FamilyMart Group (17 companies in Japan, 29 outside Japan)

® Environmental and social data: FamilyMart Co., Ltd. (Group companies
included in places)

Reference Guidelines
® GRI Sustainability Reporting Standard, Global Reporting Initiative (GRI)
* This report was prepared in accordance with the GRI Standards Core option.
® Environmental Reporting Guidelines (2018), Ministry of the Environment
@ |SO 26000:2010 Guidance on social responsibility, Japan Standards
Association

Publication
January 2020 (previous publication February 2019, next scheduled publication
November 2020)

Contact for Inquiries
Sustainability Promotion Department, FamilyMart Co., Ltd.

Disclaimers

This report includes information that concerns future projections, which we
determined to be suitable based on information available at the time these
materials were prepared. Future business results are not guaranteed.
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