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[ Sustainability Policy ]

Based on the Group Principle of “Everyday Fun and Fresh” we at FamilyMart UNY
Group always aim to continue to provide new value in the world and to be a presence
trusted by our customers. In order to realize these aims, we work together with all of
our stakeholders to aim for the formation of a sustainable society and we advocate the infrastructure 29
following policies.

2. Contributing to the development of vibrant
local communities as social and living

3. Strengthening of supply chain management

that delivers safe and reliable products — 39

1. We get involved in activities that lead to the development of local communities and contribute
to better lives for everyone. 4. Responding to increasingly sophisticated and

2. We provide products and services with consideration for safety, reliability, and health and e IerrEECs =
construct the supply chain in accordance with fair business practices with our business partners. 5. Enhancing diversity 49

3. We endeavqr to give con5|derat|o'n to tbe global gnwronment, nature, and biodiversity, prevent Stakeholder engagement 53
global warming, and form a recycling-oriented society.

4. We endeavor to support the development of the next generation together with local Materiality identification process >4
commumges so that the children who will be responsible for the future can grow up healthily B G
and happily.

External evaluation 56

5. We respect people and their rights regardless of their race, nationality, religion, gender, etc.
and promote business activities which offer job satisfaction and enable all of the people involved GRI and Global Compact 57
in the business to be successful.

Editing policy 58

— 6. We comply with international norms and the laws and norms in the countries and regions in
which we develop our businesses, and carry out our business activities faithfully.
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